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RELIABLE 1 | NEW BRANDING

The following pages present 10 years pharmaceutical marketing by Marshall Gisser.

Projects include market research, corporate identity, product branding and package

design, 3D digital mock-ups, social media, videos, PPT, with a record of tripling sales.
(Blue items are hyperlinked)

Pharma research/rebranding

Phase | Phase I

Ecomm Website: www.Reliable1Labs.com Facebook


http://www.nydesign.com/hitech/magox.pdf
http://www.nydesign.com/hitech/magox2.pdf
https://www.reliable1labs.com
https://www.facebook.com/profile.php?id=100063998137560

- Marshall Gisser

RELIABLE 1 NEW BRANDING

Product Branding
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RELIABLE 1 | NEW BRANDING

Product branding, banners, Facebook page & video



https://www.facebook.com/calprotect
https://www.facebook.com/calprotect
https://www.facebook.com/calprotect
https://www.facebook.com/calprotect
https://www.facebook.com/calprotect

LOGOS
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LOGOS
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LOGO + PACKAGE DESIGN

q

REMOTE :.-._ - ZONeview

VIDEO

SURVEILLANCE
ANYTIME. ANYWHERE.

Multiple cam views
from one PC interface

Plug & Play Cam. No PC Required!

°
..0.:.
L)

- |

A Zonevmw Remotely view live

and recorded video
of your home or office
from your smartphone

LN}




LOGOS

Marshall Gisser

Building Loyalty and Sales
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RELIABLE 1 NEW BRANDING

Building loyalty and sales through design str
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- Marshall Gisser

RELIABLE 1 NEW BRANDING

Product Branding
3D Mock-Ups
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RELIABLE 1 | NEW BRANDING

Product Branding

@ Reliable-1

Reliable-1
HZALTH

Reliable-1 Reliable-1
HEZALTH HEALTH

Compare to Vitamins/Minerals in Centrum® Liquid

B12

CIRCULATORY &

NERVE HEALTH

VITAMIN & MINERAL
LIQUID SUPPLEMENT

DELICIOU:!
NATURAL
CHERRY

A Natural Energy Source
Fast-Acting Liquid Vitamin Form
for Better Nutrient Absorption

Natural Citrus Flavor
Alcohol Free\@

8FL.OZ (236 ML)
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RELIABLE 1 NEW BRANDING

New Product Branding / 3D Mockup


https://www.nydesign.com/mywebpharmacy.pdf
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CENTRAL OFFICE BRANDING | APP DESIGN

Color Palette -

ffdd17 465056 949495 000000 cchéle faaf40 gradient

25% height

]
entralOfficg=
Typography \ Franklin Gothic No. 2 Roman Helvetica Neu Light i 25% height
Franklin Gothic No. 2 Roman T T T
Helvetica Neue Light
Din ProLight — Ap@ 7 ™ & U

Tracking -20 (both)

100% height

Logo Usage
The horizontal (above] and stacked (left) logos are the

80% height

100% height

| only permitted versions on white. The following page
3 shows one additional logo treatment created internally

3 using Photoshop “Hard Light” layer effects.
CEYAhBIGHtTCS1IIIIIIo ool :

3wneight_ 3 CentralOffice

Paragraph Headline (Frankiin 10.9 pt)

Icons/Text Body text: Din Pro Light, flush left, rag
Rounded edges and tab shapes will right. 7 pt on 11 pt line spacing. Entering

identify CO branding on all visual filler text to illustrate paragraph look. (Din Pro 7/11 pt)
elements, including icons (rt), along PBXSystemS MobiIeApp Entering filler text to illustrate paragraph

with proprietary communication look. Entering filler text to illustrate

waves. Product titling will follow paragraph look. Entering filler text to

logo typography.

Branding
Tab shapes seen in use with
communication waves, and white

[knock-out] treatment of product

icons on darker backgrounds. MoblleApp




Marshall Gisser

CENTRAL OFFICE BRANDING | APP DESIGN

Building Loyalty and Sales Through Design Strategies |

Letter-sized Documents: Logo top/center

Gray waves

bleed off page

Alternate use of logo below with 12% transparency.

Silhoetted images in gray/orange color families

i

MobileApp

at 100 opacity.

PBXSystems

3.0"

(PBX)

!
I
|

Xchange CentralOffice delivers you |

the power of a PBX over your 3

‘company's existing high-speed !

dnternet connection. All you need to |

start using our cutting edge hosted ‘
phone system are Polycom busmess‘

phones sitting on your desk and an 1

Internet connection. The features

and phone lines are all built in and

ready to go.

I

I
lMontth Cost Savings:
Significantly Lower Your
Phone Bill :
P(change CentralOffice brings you an\
enterprise level phone system at
significantly lower monthly service

fees compared to the traditional
bhone system in your office.
included in the monthly plans are
:both the phone system features as
wellas unlimited calling plans.

Mobility

|
I
I
i
I
I
i
i
i
I
!
I
i
i
i
i
:
i
CentralOffice gives you the fLex1b|L|t¥
I
i
i
I
I
I
I

;:to move your system to any location

Ln the world. Simply plug the

:CentraLOfﬁce phones into any

Hs your company hiring? With
Xchange CentralOffice adding
iphones for new employees is a

I
I

I

I

|
ibreeze‘ Just plug in a phone and the‘l
:employeews ready to make and |
ireceive calls. No more need for |
iexpenswe service calls. |
| I
I
fLower Maintenance 1
'Fees |
:Need some changes made to your 3
I

1phcme system? With CentralOffice !
wyou will reduce fees associated W\IH
\Moves Adds or Changes. By using |
:our online administrator web portal;
jor by giving Xchange a quick call yod
ican accomplish your goal with l\ttle\
Jor no cost to you.

I

I

Popular System
Features

'Ext to Ext Dialing - Simultaneous
\Ring - Call Log - Visual Voice Mail -
1Fax to eMail - Call Routing Manager
1- Auto Attendant - Click to Dial, pLus;
imuch more.

m.gldnydesign.com

516.569.8888
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CENTRAL OFFICE BRANDING | APP DESIGN

Dialer

(212)555-1212

As app screens are developed by NYDesign alone,
no style guides ae required.

Normal button state

”/% CentralOffice

Dialer

(212)555-1212

(& CentralOffice

=

CentralOffice
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CENTRAL OFFICE BRANDING | APP DESIGN
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BRANDING | Salamon Brothers

ELEMENTS

Financing Opportunities

Thank You ¥
S UBMIT Thank you for your message.

We will reply shortly. Sectors
SUBMIT

Contact Loan Types

& SalamonBrothers 11¢
AV

Salamon Salamon
Sieiial= - Brothers

Financing Opportunities Sectors Loan Types

FIX AND FLIP MULTIFAMILY  LAND RETAIL BRIDGE (<2 YRS)  FANNIE MAE
GROUND-UP CONSTRUCTION MOTEL/HOTELS OFFICE TERM SBA FHA FREDDIE MAC
CONSTRUCTION TO PERM. INDUSTRIAL ~ SELF STORAGE CONSTRUCTION  AGRICULTURAL

MEZZANINE FINANCING SHOPPING CENTERS REFINANCINGS  NON CONVEN.

PRIVATE MONEY RESIDENTIAL PORTFOLIOS HARD MONEY PARTNER BUYOUTS

ACQUISITIONS MOBILE HOME PARKS AGENCY HUD NON PERFORMING
SPECIAL SITUATIONS
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BRANDING | Salamon Brothers

FACEBOOK OPENGRAPH IMAGE




Marshall Gisser

BRANDING | Salamon Brothers

DESKTOP PATTERN

MOBILE

@ SalamonBrothers 11

Fixand Flip

Ground Up

Const. to Perm
A commercial real estate serviceEEREZZTS
sourcing loans from $500K-$100 e

Private Money

Acquisitions

Salamon
Brothers

Building loyalty and sales through design strategies

DESKTOP

EMAIL

m.gldnydesign.com

516.569.8888
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BRANDING THETACORE TC004

THETA THETA
CORE CORE

THETAC THETACORE

Faceted

Suggestive “faceted”
personality
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BRANDING THETACORE TC004.C

°

THETACORE

o

THETACORE

O

THETACORE THETA THETA

THETACORE THETA

CORE THETA
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BRANDING THETACORE TC004.C

Desktop Mobile

ETHETACORE IE Heracore —

LOGIN
Welcome to
ThetaCore:
THE REAL YOU—REAL SUCCESS!
Welcome to
ThetaCore:
Try a 3-Minute Demo: Try a 3-Minute Demo:
Harness your gifts! In S T ] 1

E IE

THETA THETA THETA
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BRANDING THETACORE STYLE GUIDE

8BA4BA
Colors A A
The logo may have variations, where alternate colors

E4E7ED

replace color as seen at right, with
application to a black background.

8E96A8

. 000000

Feteff THETACORE THETACORE THETACORE

Logo Composition

The ring is 1/20 its diameter. The icon’s points are
3/5 diameter, spaced 1/5 diameter from the ring.
THETACORE's height equals the T's width and is
spaced from the ring the same measure.

width = 4.5 x height|

113 3
| o 3
Alternatively, the horizontal version follows these 3 A 3 T H E TA lr 1/3
measurements. ! = B B o WSS NN SRR
! Lo L 1/3
Font

THETA: Source Code Variable Black
28pt 160 tracking

CORE: Source Code Variable Medium
28pt 160 tracking
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BRANDING THETACORE STYLE GUIDE

Web

Typography @ THETACORE

Welcome

Proxima Nova Extra Bold
Black
24pt/20pt — e

~ Welcometo
ThetaCore: |

Tracking: 4pt

Proxima Nova Extra Bold
8E96A8

8pt/12pt

Tracking: 74pt

""" Try a 3-Minute Demo:

Body copy Harness your gifts!
Source Sans Variable Home Life
8pt/11pt

Tracking: 37pt

Try a 3-Minute
Proxima Nova Bold
Black

13pt/13pt

Tracking: -6pt

* All text formatting may be altered

roportionally. | :
prop / @ THETACORE

Layout

Text block padding: 2x the height of an upper
case character, measured from lower case
character top edge.

Flush left, rag right paragraphs.

8 words per line.

obile and print documents

for mobile and print documents

copy for mobile !

for mobile I follow this sty

d print documents will follow this styling. |

s will fo! v this styling

sbile and print documents by for mobile and print documents

Print layout in thirds. Color blocks and
images bleed off page. Images 50% height.

nobile and print documents

obile and print documents
w this styling

y for mobile and print documents and print documents

Top black area: 0.5" height.

Bottom black area: 1" height.

Logo: 1/5 height spacing from black area
horizontal edges.

Body copy for mobile |
ill follow this styling. Try a 3-Minute Demo:
and printdocuments | Harness your gifts!

his styling. Body copy for mobile
scuments will follow this styl

copy for mobile and print documents

w this styling | follow this styling
ts : |
dy copy for mobile 1 |
llow this styl
e and print docu

mobile and print docum
f Home

his styling dy copy fo

t documents will follo

dy copy for mobile and print documents
fc his styling
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BRANDING THETACORE STYLE GUIDE

Suggested design/layout for more youthful audience

THETACORE THETACORE
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