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HCP-002 MAGOX - PACKAGE CONCEPTS

e Maximize consumer awareness at the retail level e company name graphically branded with consistent e One A Day (orange/white] sunburst, Le

and eventually through ads, social media and the placement (Finest, Purelife, Nature Made, Nature's e Alive! (Nature's

bold font
Internet. Achieved via new mark and new package Bounty) e Alka Seltzer [white font on dark blue)

e Retain current consumers: phase-in new designin e billboard effect: many pac

ages bearing identical No competitors in-store or online have packaging

graded evolutions L;'-\qﬂ[PJV’B\HL{/\U.’& . One A Day, Vicks) that visually competes with the new designs that
follow

To this end, more captivating packages have been
impact

vhich

er divide package Although studies stress importance of showing

of variables that contribute to heightened brand e product name in large bold font on contrasting product, tablets/capsules were not cited in specific

gnition and consumer loyalty field. (PediaCare, Alive!, One A Day, (

entrum) Fewer products show vhich do
During the coming weeks, HCP will select from not

current and future designs for revisions and We have included both variations, and will continue

refinements, a

esearch this month
Nature's Bounty, Feosol, Alka Seltzer, Nature Made,

Once a mark and package is finalized as the officia

Design and evolutio re still underw

n for MagOx, evolutionary phases can then review initial conce

t. Depending on HCP’'s departure from the faces, colors, shading, ligh

current package, more than 3 evolutions might be brand name on cont

required to maintain a gradual ch Deep sky blue, red-ora

Research FINDINGS: Walmart/Walgreen's First phase of design and evolutions to t

FONTS ARE STYLIZED and MERGED TASTEFUL-
LY. "400" SHAPED TO COMPLEMENT SPACE
CHARACTERS ARE STACKED TO ACHIEVE
LARGEST SIZE ON PACKAGE, AND GREATEST
SHELF IMPACT
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MagOx  Ma
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' 120% Daily

Most Concentrated Form of

p Dietary Supplement
Magnesium
Dietary Supplement

1 Dose Provides ‘ Most Concentrated Form of
120% Daily Value! Magnesium IMlagnesium
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T
AETIVE
METABGLIA™

T
AETIVE
METABGLIA™

Magnesium®

Juist one dose delivers aver
120 of the Daily Value!

MADE IN USA

LOW-
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Magnesiunt
<

Your Health
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INDIVIDUALS DIAGNOSED WITH

60 TABLETS

LOW LEVELS OF MAGNESIUM

60 ravlets

Sugar and Gluten Free




NYDesign.com

HCP-002 | MAGOX - PACKAGE CONCEPTS

VARIATIONS ON MARKS A AND B

I Dose Provides h"]) \
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NEW MARK “C"/PACKAGE IN PROGRESS




